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ABSTRACT

This conceptual paper examines the role of social media platforms as learning tools within blended learning
environments, with particular attention to their impact on digital marketing strategy and learning effectiveness.
Drawing from contemporary literature, the paper highlights how the integration of social media enhances
student engagement, collaboration, and communication while addressing challenges such as distraction and
uneven adoption. The proposed framework identifies independent variables—perceived usefulness, ease of
use, engagement, and trust—and explains their influence on learning effectiveness as the dependent variable.
This study contributes to both academic discourse and practical pedagogy by providing insights into how
higher education institutions can strategically leverage social media to optimize teaching and learning in the
digital age.

Keywords: Social Media, Blended Learning, Digital Marketing Strategy, Learning Effectiveness, Higher
Education, Technology Adoption

INTRODUCTION

Blended learning, a pedagogical approach increasingly adopted in higher education, harmoniously merges
traditional in-person teaching with online learning methods to deliver a flexible and comprehensive
educational experience (Zhu et al., 2021). This integrated approach utilizes learning management systems to
complement classroom sessions, enabling instructors to digitally distribute educational materials and foster
ongoing engagement outside of the physical classroom environment Bervell et al., 2021).

Within this evolving educational framework, social media platforms emerge as powerful instruments capable
of transforming digital marketing education and enhancing overall learning effectiveness (Wang et al., 2025).
The pervasive incorporation of social media into numerous aspects of contemporary life presents educators
with significant opportunities to leverage these platforms for teaching purposes (Roshdi & Rahmat, 2023).
Considering the substantial global user base of social media platforms such as Facebook, YouTube,
WhatsApp, Instagram, TikTok, and WeChat, their influence on education is undeniable (Wang et al., 2025).
By strategically embedding social media into the curriculum, educators can capitalize on students' familiarity
with these platforms, cultivating a more interactive and relevant learning environment that aligns with their
digital lifestyles (Woods et al., 2019). Regardless of geographical distance, social media functions as a
communication tool that allows users to easily share content like images, videos, and files, facilitating blog
creation, message exchange, and real-time conversations (Igbal, 2018).

The intersection of social media and education has garnered significant attention, particularly in the context of
digital marketing, where practical application and real-time engagement are paramount. The seamless
integration of online and offline communities, particularly among digitally-native students in Malaysia,
underscores the importance of strategically leveraging social media to enhance student success (Davis et al.,

Page 2369 www.rsisinternational.org


http://www.rsisinternational.org/
https://dx.doi.org/10.47772/IJRISS.2025.909000203

INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS)
ISSN No. 2454-6186 | DOI: 10.47772/IJRISS | Volume IX Issue IX September 2025

% RsIS ¥

2014). However, it is crucial to acknowledge the potential distractions that social media can pose, particularly
if students are not guided towards its purposeful utilization for educational endeavors (Igbal, 2018). Indeed, the
challenge for educators lies in structuring educational strategies that guide students toward meaningful
utilization of digital tools within a defined learning experience, thereby empowering them to become active
participants and creators of their own learning (Yarychev & Mentsiev, 2020). The primary objective of this
conceptual paper is to explore the potential of social media platforms as learning tools within blended learning
environments, specifically focusing on their impact on digital marketing strategy and learning effectiveness.

LITERATURE REVIEW

The current literature review reports on the use of social media by students and faculty; the integration of
social media in traditional and distance learning environments; and the pros and cons of using social media for
academic practice (Guy, 2012). While students widely use social media for personal matters, its academic
application remains limited, with significant disparities in access and engagement among different student
groups (Guy, 2012). To successfully integrate social media into education, institutions must offer adequate
assistance to students, educators, and staff (Chugh & Ruhi, 2017; Igbal, 2018). The integration of social media
into blended learning environments presents a dynamic avenue for augmenting digital marketing education,
primarily due to its capacity to enhance engagement, perceived usefulness, collaboration, communication, and
ease of use, all of which collectively contribute to improved learning effectiveness. The integration of social
media into educational settings can transform traditional teaching standards by leveraging the prevalent web to
create more engaging and relevant learning experiences (Tartari, 2015).

Digital Marketing Strategies

The potential of social media to revolutionize digital marketing education lies in its capacity to enhance several
critical aspects of the learning process. This is because the real-time nature of social media facilitates
immediate feedback and interaction, enabling students to promptly assess their understanding of concepts and
adapt their strategies accordingly. Furthermore, social media platforms offer unparalleled opportunities for
collaboration and knowledge sharing, allowing students to connect with peers, mentors, and industry experts
from around the world. Discussion forums, online communities, and collaborative projects foster social
interaction, knowledge sharing, and peer support, enriching the learning experience and promoting a sense of
belonging and community among learners (Yadav, 2024). For instance, in Malaysia, students can use
platforms like Facebook Groups or WhatsApp to discuss case studies on local digital marketing campaigns,
sharing insights on how brands like Grab or AirAsia are leveraging social media. The dynamic nature of social
media necessitates that students develop adaptability and agility, crucial skills for navigating the ever-evolving
digital marketing landscape.

The integration of social media in marketing communication is undeniable, especially when the target audience
is young people. Higher education institutions recognize the importance of social media in communication and
have made it an essential part of their marketing mix (Jadri¢ & Kovacevi¢, 2018). Moreover, the necessity of
digital marketing in marketing education has become increasingly apparent, as it prepares students for the
demands of the modern marketing environment (Sevié¢ & Slijep&evié, 2019). Social media also plays a pivotal
role in shaping strategies and fostering brand identity (Jeswani, 2023). Companies leverage social media to
engage with consumers, elevate brand recognition, sway consumer behavior, cultivate relationships, and utilize
consumer feedback to enhance products, services, and sales (Singh et al., 2025) (Sohaib et al., 2022). By
strategically leveraging social media platforms, businesses can actively listen to and learn from their
customers, facilitating more effective communication and fostering a unified understanding between marketers
and consumers (Wibawa et al., 2022).

This form of marketing serves as a great foundation in the pursuit of locating customers, creating an
environment to engage them, and at the same time, producing promoters for various brands (Abbasi et al.,
2022). Organizations can leverage social media not only as a means to gain insights into customer behavior but
also as a platform to actively engage with them (Emini & Zeqiri, 2021). In blended learning environments,
educators can leverage social media to create interactive learning communities, encourage collaboration, and
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provide personalized feedback, thus enhancing students' understanding and retention of digital marketing
concepts. Therefore, it is believed that higher education stakeholders' use of social media grows exponentially
with time and technology (Jacob, 2015).

Learning Effectiveness

Learning effectiveness, the dependent variable in this study, is significantly influenced by the strategic
integration of social media platforms in blended learning environments. The efficacy of social media as a
learning tool hinges on its ability to actively engage students, thereby fostering a deeper comprehension of
digital marketing principles and strategies (Gruzd et al., 2016). The integration of social media in education is
multifaceted, encompassing formal learning, informal learning, and social learning. Formal learning involves
structured educational activities, such as online courses, webinars, and virtual workshops. Informal learning
refers to self-directed learning experiences, such as exploring online resources, participating in online
discussions, and connecting with peers and mentors.

Several studies confirm that students are actively participating in learning through the use of social media. The
collaborative learning that occurs with social media tools in the course was not instructed by the teachers but
initiated by the students (Lam, 2017). Networked learning leverages social networking media to offer an
improved learning environment that prioritizes individuals over content, fostering the development of a
"learning community" (Cheng, 2013).

Social learning, on the other hand, involves learning through social interaction and collaboration, such as
participating in online communities, collaborating on projects, and sharing knowledge and experiences. Social
media platforms can foster collaborative learning by enabling students to connect, share ideas, and work
together on projects (Al-Rahmi et al., 2015; Ashraf et al., 2021). The perceived usefulness of social media
significantly impacts learning effectiveness by enhancing student motivation and engagement (Tartari, 2015).
When students perceive social media as a valuable tool for learning, they are more likely to actively participate
in learning activities, explore new concepts, and apply their knowledge to real-world scenarios. By using
different interactive methods, educators can help students achieve a sense of community and, hence, realize the
many beneficial outcomes tied to community creation in online learning environments (Bernsmann & Croll,
2013). The ability to communicate and collaborate effectively is essential for success in today's interconnected
world, and social media platforms provide students with opportunities to develop these skills.

The ease of use of social media platforms plays a crucial role in determining learning effectiveness. Platforms
with intuitive interfaces and user-friendly features enable students to easily access information, connect with
peers, and participate in learning activities. Moreover, when social media platforms are seamlessly integrated
into the learning environment, students can focus on the content and concepts being taught, rather than
struggling with the technology itself (Casey, 2013). Blended learning combines online and face-to-face
instruction, providing students with a flexible and personalized learning experience. Blended learning uses
diverse technology to support learning, but it also has some downsides, such as less interaction between
teachers and students or among students. It is important to acknowledge that blended learning enhances
learning opportunities for students and is important for the advancement of education (Tian, 2023). The
integration of instructional approaches inside and outside the classroom is vital to improve learning outcome
while reducing costs (Selvakumar & Sivakumar, 2019). It is a method for designing and implementing
educational curricula, which combines the characteristics of both face-to-face and e-learning through different
technologies (Alkhatib & Jaradat, 2021; Sulisworo, 2018).

Blended Learning Environments

Blended learning environments, which combine traditional face-to-face instruction with online learning
activities, offer a unique opportunity to leverage the potential of social media platforms for enhanced learning
outcomes (Cao, 2023). Blended learning is designed to achieve an active and collaborative student-centered
learning environment using online learning (Park, 2021). Blended learning can improve students' academic
performance by combining the benefits of traditional and online training. Blended learning environments can
be categorized based on the proportion of online content, ranging from minimal integration to fully online
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delivery (Ebabhi & Adewara, 2022). In a blended learning environment, social media can serve as a bridge
between formal instruction and informal learning, allowing students to connect with peers, share resources, and
engage in discussions outside the classroom (Vonti & Rahmah, 2019). Teachers involved in blended learning
often use different teaching approaches and designs (Krismadinata et al., 2020).

By incorporating social media into blended learning environments, educators can create a more engaging,
collaborative, and personalized learning experience for students (Cui, 2014). The Edmodo-based e-learning
model offers flexibility by removing the need for traditional classroom settings (Pertiwi et al., 2019). Students
can engage with the course material at their own speed and review lectures at their leisure, which helps them
learn more effectively. Blended learning provides a way to integrate online learning into programs that have
traditionally used didactic pedagogy (Peck et al., 2021). The implementation of blended learning necessitates a
well-planned strategy that considers the learning objectives, student needs, and the available resources.

In higher education, blended learning is becoming more common because it combines the best parts of
traditional and online teaching methods (Anthony et al., 2020). Blended learning typically encompasses online
instructor-led activities, face-to-face collaboration, and face-to-face instructor-led activities (Tong et al., 2022).
Blended learning combines traditional classroom teaching with technology and online content. Blended
learning is considered a fundamental redesign of instruction, a change to course structure that alters the time
and place in which learning activities occur (Graham & Halverson, 2023). Blended learning helps to increase
learning by increasing flexibility and making things easier for students (Hashim & Hamidon, 2022). Blended
learning is popular because it mixes traditional classroom instruction with online education (Vo et al., 2017).
This method combines different learning settings in a way that makes the most of each medium's strengths.

Blended learning promotes student engagement, provides prompt feedback, and improves learning outcomes,
especially when paired with in-person learning (Hakala et al., 2016). The rise of digital technologies and the
increasing demand for flexible learning options have fueled the adoption of blended learning in higher
education (Zhang et al., 2020). Blended learning is based on the idea that integrating different educational
approaches can lead to a more complete and effective learning experience. Blended learning gives students
chances to take control of their learning and work with others, which can boost their motivation and
satisfaction. Blended learning helps students learn better because it combines the best parts of traditional
classroom learning with online learning. It’s important to make sure that blended learning is well-designed and
takes into account the specific needs and backgrounds of the students.

Social Media As A Learning Tool

Social media platforms have emerged as powerful tools for communication, collaboration, and information
sharing, transforming how people connect and interact (Kusnadi et al., 2023). Social media helps students learn
by providing avenues for them to communicate with each other, collaborate, and seek assistance from teachers
outside the classroom. Through online collaboration and communication, social media empowers students to
actively participate in the learning process, share their thoughts and ideas, and engage in meaningful
discussions (Putri et al., 2020). Social media has transformed education by offering students new ways to
connect with information and learn from each other, providing educators and students with new avenues for
enhancing the learning experience.

Social media platforms can extend learning beyond the physical classroom, offering students access to a
wealth of information and resources. Integrating social media into education can create a more engaging and
interactive learning environment, where students are actively involved in the learning process. Social media
aids student learning by providing diverse ways for them to communicate and share ideas. Social media
platforms help students connect with peers and teachers, and stay updated on course-related announcements
and assignments. Blended learning, which combines traditional classroom teaching with online learning, can
be greatly improved through the use of social media.

Social media can improve the learning experience by encouraging collaboration and communication, enabling
personalized learning, and providing access to diverse perspectives and resources. Social media in education
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makes learning more interesting, helps students work together, and gives them access to a lot of different
resources. The integration of social media into the educational landscape has the potential to transform the way
students learn and interact with knowledge. Social media gives students useful tools for learning and
connecting with others, but it's important to use them wisely and carefully to get the most out of them (Tartari,
2015).

Social media platforms offer a range of tools and features that can be leveraged for educational purposes,
including discussion forums, group messaging, and content sharing. The ability to connect with peers and
instructors through social media can lead to academic success, especially for group projects that don't require
face-to-face meetings (Chandrasena & Ilankoon, 2022). Social media provides students with opportunities to
connect with experts in their fields, access real-world examples, and engage in authentic learning experiences.
Social media gives students a way to talk to teachers and other students, which makes learning more
interesting and helpful (Chukwuere, 2021). Students can get help from teachers and work with other students
on social media platforms, which helps them learn and do well in school (Al-Ansi et al., 2021).

Conceptual Framework Linking Social Media And Learning Effectiveness

The conceptual framework posits that engagement with social media, perceived usefulness of social media,
collaboration and communication, and ease of use of social media are independent variables influencing
learning effectiveness, the dependent variable. The way students use social media, how useful they think it is,
how well they can work together, and how easy it is to use all affect how well they learn (Astleitner & Schlick,
2024; Wang et al., 2025). Engagement with social media refers to the extent to which students actively
participate in online learning activities, such as discussions, group projects, and content creation. When
students are more involved with social media, they tend to be more interested in learning, which leads to better
results. The concept of perceived usefulness of social media encompasses students' beliefs about the extent to
which social media platforms can enhance their learning experiences and academic performance. The ease
with which students can use social media tools and features is referred to as the ease of use of social media; it
affects how effectively they can use these platforms for learning.

Collaboration and communication highlight the role of social media in facilitating interactions and knowledge
sharing among students. When students use social media to talk to each other and work together, they can learn
from each other's ideas, ask questions, and get feedback, which makes learning better. If students find social
media easy to use, they are more likely to use it for learning, which leads to better results. If students find
social media useful and easy to use, it can lead to more active learning, better teamwork, and more effective
communication, which all help them learn better.

Conceptual Framework

This framework suggests that social media platforms serve not merely as communication channels but as
pedagogical tools that, when integrated effectively, can significantly enhance student engagement and
knowledge acquisition (Otchie et al., 2021). Specifically, the interplay between perceived usefulness, ease of
use, collaborative opportunities, and active engagement cultivates an environment conducive to deeper
learning outcomes (Willems et al., 2018).

Independent Variables

Perceived usefulness, defined as the degree to which an individual believes that using a particular technology
will enhance their job performance or learning outcomes, significantly influences the adoption and sustained
use of social media in educational contexts in Malaysia (Pan & Jordan-Marsh, 2010). This perception is crucial
because students are more likely to engage with and utilize platforms they believe will genuinely contribute to
their academic success (Almarashdeh & Alzagebah, 2023). This aligns with the Technology Acceptance
Model, which posits that perceived usefulness is a primary determinant of behavioral intention to use a system
(Park, 2009). Consequently, when students perceive social media as a valuable asset for their learning, they are
more inclined to invest time and effort in utilizing these platforms effectively (Guerra et al., 2020). Moreover,
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the perceived usefulness of social media extends beyond mere information dissemination to encompass aspects
like enhanced collaboration and personalized learning experiences, thereby fostering a more dynamic
educational environment. This perception can vary among individuals, with some studies suggesting that
factors like gender may influence the perceived usefulness of e-learning systems (Pan & Jordan-Marsh, 2010).

Ease of use refers to the degree to which an individual believes that using a particular system would be free of
effort, directly impacting the willingness of students to adopt social media for academic purposes (Lau, 2016).
A system perceived as easy to use encourages greater engagement and sustained utilization, as it minimizes
cognitive load and reduces barriers to entry (Alamri et al., 2020). Conversely, a complex or cumbersome
interface can deter students, regardless of the perceived benefits, limiting the potential for social media to serve
as an effective learning tool (Almarashdeh & Alzagebah, 2023). Therefore, educational institutions must
prioritize user-friendly social media platforms and provide adequate training to ensure seamless integration
into the blended learning environment (Putra et al., 2021).

Engagement and interaction refer to the level of student involvement with the content and their peers, which is
critical for knowledge construction and retention in an online setting. This active participation, encompassing
discussions, content creation, and collaborative tasks, transforms passive consumption into active learning,
thereby enhancing comprehension and critical thinking skills (Alturki & Aldraiweesh, 2024). This active
engagement fosters a sense of community among learners, encouraging peer-to-peer learning and diversified
perspectives (Mese & Gokee, 2019). The collective influence of social dynamics, including peer influence and
community support, further reinforces engagement by creating a supportive environment for technology
adoption (Sun et al., 2024).

Trust is a pivotal factor influencing the willingness of students to engage with social media platforms for
academic purposes, as it underpins the security and reliability of interactions and information exchange.
Without trust, students may be hesitant to share personal information or engage in collaborative activities,
thereby limiting the full potential of social media as a learning tool. Concerns about privacy, confidentiality,
and information safety significantly impact student engagement within an online learning environment
(Siemens et al., 2013). Consequently, establishing a secure and trustworthy digital environment is paramount
for fostering open communication and active participation among students (Koranteng et al., 2019).

Dependent Variable

Learning effectiveness, as the dependent variable, represents the ultimate outcome of integrating social media
into blended learning environments for digital marketing strategy in Malaysia. This multifaceted concept
encompasses improvements in knowledge acquisition, skill development, critical thinking, and problem-
solving abilities, all of which are crucial for success in the dynamic field of digital marketing (Cao, 2023). It
reflects the pedagogical impact of social media integration, evaluating whether these platforms genuinely
facilitate a deeper understanding of marketing concepts and their practical application. Ultimately, learning
effectiveness can be measured through various metrics, including academic performance, student satisfaction,
and the development of transferable skills relevant to professional digital marketing practice (Wang et al.,
2022) (Nerfelt et al., 2018). The adoption of social media in higher education aligns with a universal shift
towards technology-enhanced learning, active learning pedagogies, and approaches that enhance employability
(Norfelt et al., 2018).

Relationship Between Independent And Dependent Variables

The effective utilization of social media platforms, driven by factors such as perceived usefulness, ease of use,
and active engagement, significantly influences learning effectiveness by enhancing students' academic
performance and fostering collaborative learning (Al-Rahmi et al., 2015) (Amin et al., 2019). This relationship
is supported by various studies, some of which demonstrate a direct link between social media usage and
improved academic outcomes, while others highlight its role in facilitating collaborative learning environments
that indirectly boost performance (Boahene et al., 2019) (Al-Rahmi et al., 2015). Indeed, social media
activities, despite potential distractions, have been shown to cultivate learning potential, particularly when
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students utilize these platforms intentionally for educational purposes (Setiasih et al., 2022). Specifically,
social media platforms can foster knowledge sharing and collaborative learning, which are critical elements for
enhancing learning effectiveness in digital marketing (Hu et al., 2023) (Al-Rahmi et al., 2015). This suggests
that a well-designed social media integration strategy, focusing on pedagogical applications rather than mere
social interaction, can significantly enhance students' grasp of complex digital marketing concepts (Singh et
al., 2025) (Hu et al., 2023). Furthermore, empirical evidence suggests a direct correlation between engagement
with social media platforms and enhanced learning outcomes, particularly in disciplines like marketing where
real-world application and dynamic trends are paramount (Tierney et al., 2018).

Proposed Model

This model posits that by optimizing perceived usefulness, ensuring ease of use, and promoting active
engagement and trust, educational institutions can significantly elevate the learning effectiveness of students in
digital marketing (Boahene et al., 2019) (Arango-Botero et al., 2020). This conceptual framework provides a
structured approach for investigating how these independent variables collectively contribute to a more
profound understanding and application of digital marketing strategies within a blended learning context. This
comprehensive model considers the interplay of technological acceptance, social dynamics, and pedagogical
design in optimizing educational outcomes. Furthermore, it underscores the importance of a holistic approach
that extends beyond mere technological provision to encompass the psychological and social dimensions of
learning within digital environments. By systematically exploring these interdependencies, educators can better
design and implement social media-integrated curricula that maximize student learning outcomes and prepare
them for the evolving demands of the digital marketing landscape.

DISCUSSION

Implications for Educators

This section further explores practical strategies and recommendations for educators to leverage the proposed
model effectively in their pedagogical practices. Specifically, educators should focus on cultivating a trusting
environment to encourage active participation and knowledge sharing among students (Hu et al., 2023). This
includes establishing clear guidelines for online conduct, ensuring data privacy, and promptly addressing any
concerns students may have regarding the security of their personal information (Astleitner & Schlick, 2024).
Moreover, instructors should integrate social media tools in ways that clearly demonstrate their perceived
usefulness for learning, thereby motivating students to engage with these platforms for academic purposes
(Yu-peng & Yu, 2023). This can be achieved by designing tasks that necessitate collaborative social media
engagement, thereby leveraging the inherent social connectivity of these platforms for educational benefit
(Magano et al., 2020).

Implications for Digital Marketers

For digital marketers, understanding the dynamics of social media engagement in educational contexts offers
valuable insights into consumer behavior, particularly regarding how different demographic segments interact
with digital platforms and information. This understanding can inform the development of more effective
marketing strategies targeting educational institutions and students, leading to more impactful campaigns
(Ruangkanjanases et al., 2022). Additionally, insights gained from student engagement with educational
content on social media can be leveraged to refine content strategies and identify emerging trends relevant to
broader marketing applications (Ruangkanjanases et al., 2022). Furthermore, the insights into how students
perceive the usefulness and ease of use of various social media features for learning can directly translate into
optimizing user experience and interface design for marketing platforms (Almarashdeh & Alzagebah, 2023).
The application of these insights can extend to refining customer journey mapping and personalizing content
delivery to enhance engagement and conversion rates within digital marketing campaigns.

Future Research Directions

Future research should consider exploring additional factors that may influence social media engagement and
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its impact on learning effectiveness, such as personality traits and motivational differences among students
(Lau, 2016). Longitudinal studies would also be beneficial to establish causal relationships and track the
evolution of social media's role in blended learning environments over time (Olugbade, 2023). Moreover,
comparative studies across different cultural contexts could illuminate variations in social media adoption and
its pedagogical impact, providing a more globally informed perspective on its utility in higher education.
Furthermore, investigation into the ethical considerations and potential challenges associated with integrating
social media into academic curricula, such as digital divide issues and data privacy concerns, is warranted to
ensure equitable and responsible implementation (Lytras et al., 2018).

CONCLUSION

This conceptual paper has presented a comprehensive model illustrating how engagement with social media,
perceived usefulness, collaboration, communication, and ease of use collectively contribute to enhanced
learning effectiveness in digital marketing within a blended learning environment. This framework provides a
robust foundation for future empirical studies to validate these proposed relationships and refine pedagogical
approaches in the rapidly evolving landscape of digital education. By highlighting the intricate interplay of
these variables, this research underscores the transformative potential of social media as a pedagogical tool
when strategically integrated into blended learning designs (Ruangkanjanases et al., 2022). Ultimately, this
theoretical exploration aims to guide the development of innovative educational practices that harness the
power of social media to foster deeper learning and cultivate digitally-proficient marketing professionals.

REFERENCES

1. Abbasi, G. A., Rahim, N. F. A., Wu, H., [ranmanesh, M., & Keong, B. N. C. (2022). Determinants of
SME’s Social Media Marketing Adoption: Competitive Industry as a Moderator. SAGE Open, 12(1).
https://doi.org/10.1177/21582440211067220

2. Alamri, M. M., Almaiah, M. A., & Al-Rahmi, W. M. (2020). Social Media Applications Affecting
Students’ Academic Performance: A Model Developed for Sustainability in Higher Education.
Sustainability, 12(16), 6471. https://doi.org/10.3390/sul2166471

3. Al-Ansi, A. M., Garad, A., & Al-Ansi, A. (2021). ICT-Based Learning During Covid-19 Outbreak:
Advantages, Opportunities and Challenges. Gagasan Pendidikan Indonesia, 2(1), 10.
https://doi.org/10.30870/gpi.v2i1.10176

4. Alkhatib, A. S., & Jaradat, S. A. (2021). The Impact of Blended Learning using the Ideas Box on the
Motivation for Learning Among Non-formal Syrian Female Refugee Students in Jordan. International
Journal of Interactive Mobile Technologies (1JIM), 15(11), 81.
https://doi.org/10.3991/ijim.v15111.21961

5. Almarashdeh, 1., & Alzagebah, M. (2023). The Impact of Technology Identity on Student‘s Adoption
of Social Media in Online Learning. International Journal of Information and Education Technology,
13(11), 1809. https://doi.org/10.18178/ijiet.2023.13.11.1993

6. Al-Rahmi, W. M., Othman, M. S., Yusof, L. M., & Musa, M. A. (2015). Using Social Media as a Tool
for Improving Academic Performance through Collaborative Learning in Malaysian Higher Education.
Review of European Studies, 7(3). https://doi.org/10.5539/res.v7n3p265

7. Al-Rahmi, W. M., Othman, M. S., & Yusuf, L. M. (2015). The Effect of Social Media on Researchers’
Academic Performance through Collaborative Learning in Malaysian Higher Education. Mediterranean
Journal of Social Sciences. https://doi.org/10.5901/mjss.2015.v6n4s1p193

8. Alturki, U., & Aldraiweesh, A. (2024). The impact of self-determination theory: the moderating
functions of social media (SM) use in education and affective learning engagement. Humanities and
Social Sciences Communications, 11(1). https://doi.org/10.1057/s41599-024-03150-x

9. Amin, I. M. H., Hassan, N. C., & Jalil, H. A. (2019). Relationship Between Social Media Usage and
Academic Achievement amomg Tertiary Students in Malaysian Public University. International
Journal of Academic Research in Progressive Education and Development, 8(4).
https://doi.org/10.6007/ijarped/v8-14/6671

10. Anthony, B., Kamaludin, A., Romli, A., Raffei, A. F. M., Phon, D. N. E., Abdullah, A., & Ming, G. L.
(2020). Blended Learning Adoption and Implementation in Higher Education: A Theoretical and

Page 2376 www.rsisinternational.org


http://www.rsisinternational.org/

% RsIS ¥

INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS)
ISSN No. 2454-6186 | DOI: 10.47772/IJRISS | Volume IX Issue IX September 2025

1.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

Systematic Review. Technology Knowledge and Learning, 27(2), 531. https://doi.org/10.1007/s10758-
020-09477-z

Arango-Botero, D., Valencia-Arias, A., Bermtidez-Hernandez, J., & Cano, L. D. (2020). Factors that
promote social media marketing in retail companies. Contaduria y Administracion, 66(1), 233.
https://doi.org/10.22201/fca.24488410e.2021.2475

Ashraf, M. A., Khan, M. N., Chohan, S. R., Khan, M., Rafique, W., Farid, M. F., & Khan, A. U.
(2021). Social Media Improves Students’ Academic Performance: Exploring the Role of Social Media
Adoption in the Open Learning Environment among International Medical Students in China.
Healthcare, 9(10), 1272. https://doi.org/10.3390/healthcare9101272

Astleitner, H., & Schlick, S. (2024). The social media use of college students: Exploring identity
development, learning support, and parallel use. Active Learning in Higher Education.
https://doi.org/10.1177/14697874241233605

Bernsmann, S.,; & Croll, J. (2013). Lowering the threshold to libraries with social media. Library
Review, 62, 53. https://doi.org/10.1108/00242531311328168

Bervell, B., Umar, I. N., Kumar, J. A., Somuah, B. A., & Arkorful, V. (2021). Blended Learning
Acceptance Scale (BLAS) in Distance Higher Education: Toward an Initial Development and
Validation. SAGE Open, 11(3). https://doi.org/10.1177/21582440211040073

Boahene, K. O., Fang, J., & Sampong, F. (2019). Social Media Usage and Tertiary Students’ Academic
Performance: Examining the Influences of Academic Self-Efficacy and Innovation Characteristics.
Sustainability, 11(8), 2431. https://doi.org/10.3390/sul1082431

Cao, W. (2023). A meta-analysis of effects of blended learning on performance, attitude, achievement,
and engagement across different countries [Review of A meta-analysis of effects of blended learning
on performance, attitude, achievement, and engagement across different countries]. Frontiers in
Psychology, 14. Frontiers Media. https://doi.org/10.3389/fpsyg.2023.1212056

Casey, G. (2013). Social Media in the Classroom: A Simple yet Complex Hybrid Environment for
Students. Journal of  Educational Multimedia and Hypermedia, 22(1), 5.
https://www.learntechlib.org/p/41333/article 41333.pdf

Chandrasena, P., & Ilankoon, I. (2022). The impact of social media on academic performance and
interpersonal relations among health sciences undergraduates. Journal of Education and Health
Promotion, 11(1), 117. https://doi.org/10.4103/jehp.jehp 603 21

Cheng, T. L. (2013). Applying networked learning to improve learner interactions: A new paradigm of
teaching and learning in ODL. AAOU Journal/AAOU Journal, 8(2), 67. https://doi.org/10.1108/aaouj-
08-02-2013-b006

Chugh, R., & Ruhi, U. (2017). Social media in higher education: A literature review of Facebook
[Review of Social media in higher education: A literature review of Facebook]. Education and
Information Technologies, 23(2), 605. Springer Science+Business Media.
https://doi.org/10.1007/s10639-017-9621-2

Chukwuere, J. E. (2021). The impact of social media on students??? social interaction. Academy of
Information and Management Sciences Journal, 24. https://www.abacademies.org/articles/The-impact-
of-social-media-on-students-social-interaction-1532-5806-24-7-312.pdf

Cui, G. (2014). An experimental research on blended learning in the development of listening and
speaking skills in China. Southern African Linguistics and Applied Language Studies, 32(4), 447.
https://doi.org/10.2989/16073614.2014.999989

Davis, C. H. F., Deil-Amen, R., Rios-Aguilar, C., & Canché, M. S. G. (2014). Social Media, Higher
Education, and Community Colleges: A Research Synthesis and Implications for the Study of Two-
Year Institutions. Community College Journal of Research and Practice, 39(5), 409.
https://doi.org/10.1080/10668926.2013.828665

Ebabhi, A., & Adewara, J. (2022, September 1). Learners’ Perception on the Quality of Learners’
Support Services for Improved Academic Performance. Tenth Pan-Commonwealth Forum on Open
Learning. https://doi.org/10.56059/pcf10.5666

Emini, A., & Zeqiri, J. (2021). The Impact of Social Media Marketing on Purchase Intention in a
Transition Economy: The Mediating Role of Brand Awareness and Brand Engagement. Proceedings of
the = ENTRENOVA -  Enterprise = Research  Innovation  Conference, 7(1), 262.
https://doi.org/10.54820/fdor9238

Page 2377

www.rsisinternational.org


http://www.rsisinternational.org/

% RsIS ¥

INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS)
ISSN No. 2454-6186 | DOI: 10.47772/IJRISS | Volume IX Issue IX September 2025

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

Graham, C. R., & Halverson, L. R. (2023). Blended Learning Research and Practice. In Handbook of
Open, Distance and Digital Education (p. 1159). https://doi.org/10.1007/978-981-19-2080-6 68

Gruzd, A., Haythornthwaite, C., Paulin, D., Gilbert, S., & Valle, M. E. D. (2016). Uses and
Gratifications factors for social media use in teaching: Instructors’ perspectives. New Media & Society,
20(2), 475. https://doi.org/10.1177/1461444816662933

[28] Guerra, A., Chen, J., Winther, M., Kolmos, A., & Nielsen, S. R. (2020). Educate for the future :
PBL, Sustainability and Digitalisation 2020. In Research Portal Denmark (p. 618). Technical
University of Denmark. https://local.forskningsportal.dk/local/dki-cgi/ws/cris-link?src=aau&id=aau-
6b929b3¢c-30d8-4286-a083-4ab774e536¢1&ti=Educate%20for%20the%20

future%20%3 A%20PBL%2C%20Sustainability%20and%20Digitalisation%202020

Guy, R. (2012). THE USE OF SOCIAL MEDIA FOR ACADEMIC PRACTICE: A REVIEW OF
LITERATURE [Review of THE USE OF SOCIAL MEDIA FOR ACADEMIC PRACTICE: A
REVIEW OF LITERATURE]. 1(2), 7.
https://uknowledge.uky.edu/cgi/viewcontent.cgi?article=1015&context=kjhepp

Hakala, 1., Harminmaa, T., & Laine, S. (2016). INTEGRATED VIRTUAL CINETCAMPUS
STUDIES ENVIRONMENT. EDULEARN Proceedings, 1, 1297.
https://doi.org/10.21125/edulearn.2016.1264

Hashim, N., & Hamidon, Z. (2022). Blended Learning in Technical and Vocational Education and
Training (TVET) Training Institute. International Journal of Academic Research in Progressive
Education and Development, 11(1). https://doi.org/10.6007/ijjarped/v11-i11/12343

Hu, J., Lee, J., & Yi, X. (2023). Blended knowledge sharing model in design professional. Scientific
Reports, 13(1). https://doi.org/10.1038/s41598-023-43505-z

Igbal, Z. (2018). The Impact of Social Media Usage on Academic Performance of University Students:
Moderating Role of Time of Use. Pakistan Social Sciences Review, 2, 234.
https://doi.org/10.35484/pssr.2018(2-1)19

Jacob, W. J. (2015). Social Media, Social Intelligence, and Emerging Trends in Higher Education
Communication. In Palgrave Macmillan US eBooks (p. 25). Palgrave Macmillan.
https://doi.org/10.1057/9781137491923 3

Jadri¢, 1., & Kovacevi¢, S. (2018). The usage of social media in marketing communication of Croatian
institutions of  higher  education. Zbornik  Veleucilista u  Rijeci, 6(1), 99.
https://doi.org/10.31784/zvr.6.1.10

Jeswani, R. (2023). The Role and Importance of Social Media Marketing in Brand Building. Irish
Interdisciplinary Journal of Science & Research, 7(4), 1. https://doi.org/10.46759/11jsr.2023.7401
Koranteng, F. N., Wiafe, 1., Katsriku, F. A., & Apau, R. (2019). Understanding trust on social
networking sites among tertiary students: An empirical study in Ghana. Applied Computing and
Informatics, 19, 209. https://doi.org/10.1016/;.ac1.2019.07.003

Krismadinata, K., Verawardina, U., Jalinus, N., Rizal, F., Sukardi, S., Sudira, P., Ramadhani, D., Lubis,
A. L., Friadi, J., Arifin, A. S. R., & Novaliendry, D. (2020). Blended Learning as Instructional Model
in Vocational Education: Literature Review. Universal Journal of Educational Research, 8, 5801.
https://doi.org/10.13189/ujer.2020.082214

Kusnadi, K., Sapriya, S., Budimansyah, D., & Wahab, A. A. (2023). Analyzing a project-based blended
learning model for citizenship education to foster humanity literacy. Jurnal Civics Media Kajian
Kewarganegaraan, 20(1), 124. https://doi.org/10.21831/jc.v2011.58858

Lam, J. (2017). Non-prescribed collaborative learning using social media tools in a blended learning
course. International Journal of Innovation and Learning, 21(4), 449.
https://doi.org/10.1504/1j11.2017.084472

Lau, W. W. F. (2016). Individual differences in motivations for using social media among university
students. ASCILITE Publications, 354. https://doi.org/10.14742/apubs.2016.851

Lytras, M. D., Visvizi, A., Daniela, L., Sarirete, A., & Pablos, P. O. de. (2018). Social Networks
Research for Sustainable Smart Education. Sustainability, 10(9), 2974.
https://doi.org/10.3390/su10092974

Magano, J., Alves, M. P., Durao, R., & Carvalho, C. V. de. (2020). Adoption and Use of Educational
Technology Tools by Marketing Students. The Electronic Journal of E-Learning, 18(4).
https://doi.org/10.34190/ejel.20.18.4.007

Page 2378

www.rsisinternational.org


http://www.rsisinternational.org/
https://local.forskningsportal.dk/local/dki-cgi/ws/cris-link?src=aau&id=aau-6b929b3c-30d8-4286-a083-4ab774e536c1&ti=Educate%20for%20the%20
https://local.forskningsportal.dk/local/dki-cgi/ws/cris-link?src=aau&id=aau-6b929b3c-30d8-4286-a083-4ab774e536c1&ti=Educate%20for%20the%20

INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS)
ISSN No. 2454-6186 | DOI: 10.47772/IJRISS | Volume IX Issue IX September 2025

% RsIS ¥

45. Mese, C., & Gokge, S. A. (2019). The use of social networks among university students. Educational
Research and Reviews, 14(6), 190. https://doi.org/10.5897/err2018.3654

46. Norfelt, A., Kock, F., Josiassen, A., Conduit, J., Plewa, C., & Wilkie, D. (2018). Conceptualization and
Empirical ~ Validation  of  Tourist  Xenophilia. ~ Research  Portal = Denmark, 185.
https://local.forskningsportal.dk/ local/dki-cgi/ws/cris-link?src=cbs&id=cbs-5b3475cd-bebf-42ef-ae0d-
02a0b1bb9bb4&ti=Conceptualization%20and%20Empirical%20Validation%200f%20Tourist%20Xen
ophilia

47. Olugbade, D. (2023). Examining the Impact of Social Media Use on University Students’ Learning,
Sleeping Habits, and Social Interactions: A Quantitative Analysis. Research Square (Research Square).
https://doi.org/10.21203/rs.3.rs-3734743/v1

48. Otchie, W. O., Pedaste, M., Bardone, E., & Chounta, 1. (2021). Contextualizing Social Media Ecology
and Its Pedagogical Affordances: The Perspective of High School Teachers. The Electronic Journal of
E-Learning, 19(6). https://doi.org/10.34190/ejel.19.6.2486

49. Pan, S., & Jordan-Marsh, M. (2010). Internet use intention and adoption among Chinese older adults:
From the expanded technology acceptance model perspective. Computers in Human Behavior, 26(5),
1111. https://doi.org/10.1016/5.chb.2010.03.015

50. Park, S. E. (2021). Planning for Blended Learning for the Post-Pandemic Era. American Journal of
Biomedical Science & Research, 13(3), 268. https://doi.org/10.34297/ajbsr.2021.13.001868

51. Park, S. Y. (2009). An Analysis of the Technology Acceptance Model in Understanding University
Students’ Behavioral Intention to Use e-Learning. Educational Technology & Society, 12(3), 150.
https://kshec.ac.in/perspectives/technology%20aaceptance%20model%20for%20e%?20learning.pdf

52. Peck, B., Smith, A., Terry, D., & Porter, J. E. (2021). Self-Regulation for and of Learning: Student
Insights for Online Success in a Bachelor of Nursing Program in Regional Australia. Nursing Reports,
11(2), 364. https://doi.org/10.3390/nursrep11020035

53. Pertiwi, A. D., Kariadinata, R., Juariah, J., Sugilar, H., & Ramdhani, M. A. (2019). Edmodo-based
blended learning on mathematical proving capability. Journal of Physics Conference Series, 1157,
42001. https://doi.org/10.1088/1742-6596/1157/4/042001

54. Putra, I. S., Triatmanto, B., & Zuhro, D. (2021). The Effect of Perceived Ease of Use on User’s
Intention to Use E- learning with Moodle Application in Higher Education Mediated by Perceived
Usefulness. MEC-J (Management and Economics Journal), 5(3), 211. https://doi.org/10.18860/mec-
].v5i3.13146 Putri,

55. Roshdi, N. I. A., & Rahmat, N. H. (2023). How Does Tiktok Influence the Acquisition of Form and
Meaning in Language Use? International Journal of Academic Research in Business and Social
Sciences, 13(4). https://doi.org/10.6007/ijarbss/v13-i4/16803

56. Ruangkanjanases, A., Sivarak, O., Wibowo, A., & Chen, S. (2022). Creating behavioral engagement
among higher education’s prospective students through social media marketing activities: The role of
brand equity as mediator. Frontiers in Psychology, 13. https://doi.org/10.3389/fpsyg.2022.1004573

57. Selvakumar, S., & Sivakumar, Prof. P. (2019). The Impact of Blended Learning Environment on
Academic Achievement of Engineering Students. International Journal of Innovative Technology and
Exploring Engineering, 8(12), 3782. https://doi.org/10.35940/ijitee.13825.1081219

58. Setiasth, O., Nandi, N., Rusman, R., Setiawardani, W., & Yusron, E. (2022). Exploring Factors
Influencing Student’s Learning Difficulties During Pandemic in Indonesia: A Structural Equation
Modelling. European Journal of Educational Research, 1. https://doi.org/10.12973/eu-jer.12.1.1

59. Sevié, N. P., & Slijep&evi¢, M. (2019). THE DIGITAL NECESSITY IN MARKETING EDUCATION
TO THE  MILLENNIAL GENERATION. Journal of  Awareness, 4(3), 293.
https://doi.org/10.26809/joa.4.022

60. Siemens, L., Althaus, C., & Stange, C. (2013). Balancing Students’ Privacy Concerns While Increasing
Student Engagement in E-learning Environments. In Cutting-edge technologies in higher education (p.
339). Emerald Publishing Limited. https://doi.org/10.1108/s2044-9968(2013)000006g014

61. Singh, S. R. K., Dadhich, P. K., & Katoch, A. (2025). To Understand the Meaning of Social Media
Marketing and the Factors that Influence Social Media Marketing. International Journal of Research
and Innovation in Social Science, 1427. https://doi.org/10.47772/ijriss.2025.9020116

62. Sohaib, M., Safeer, A. A., & Majeed, A. (2022). Role of social media marketing activities in China’s e-
commerce industry: A stimulus organism response theory context. Frontiers in Psychology, 13.

Page 2379

www.rsisinternational.org


http://www.rsisinternational.org/
https://doi.org/10.18860/mec-j.v5i3.13146
https://doi.org/10.18860/mec-j.v5i3.13146

% RsIS ¥

INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS)
ISSN No. 2454-6186 | DOI: 10.47772/IJRISS | Volume IX Issue IX September 2025

63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

74.

75.

76.

77.

78.

79.

https://doi.org/10.3389/fpsyg.2022.941058

Sulisworo, D. (2018). Blended Learning: Improving Student’s Motivation in English Teaching
Learning Process. International Journal of  Languages Education, 1, 163.
https://doi.org/10.18298/ijlet.2434

Sun, X., Wan, J., Li, Z., Tu, R., Lin, J., Li, X., & Chen, J. (2024). Application and effectiveness of
blended learning in medical imaging via the technology acceptance model. Research Square (Research
Square). https://doi.org/10.21203/rs.3.rs-4866975/v1

Tartari, E. (2015). The Use of Social Media for Academic Purposes in Student’ Learning Process.
Academic Journal of Interdisciplinary Studies. https://doi.org/10.5901/ajis.2015.v4n2p393

Tian, M. (2023). The Impact of Blended Online and Offline Learning on College Students. Lecture
Notes in Education Psychology and Public Media, 7(1), 166. https://doi.org/10.54254/2753-
7048/7/20220772

Tierney, K. D., Karpen, 1. O., & Conduit, J. (2018). Spiritual Engagement : From Consumption to Anti-
Consumption. Research Portal Denmark, 689. https://local.forskningsportal.dk/local/dki-cgi/ws/cris-
link?src=cbs&id=cbs-b5b734ce-34a6-4006-bclc-
£319175ad37b&ti=Spiritual%20Engagement%20%3 A%20From%20Consumption%20t0%20Anti-
Consumption

Tong, D. H., Uyen, B. P., & Ngan, L. K. (2022). The effectiveness of blended learning on students’
academic achievement, self-study skills and learning attitudes: A quasi-experiment study in teaching
the conventions for coordinates in the plane. Heliyon, 8(12).
https://doi.org/10.1016/j.heliyon.2022.e12657

Vo, H. M., Zhu, C., & Diep, A. N. (2017). The effect of blended learning on student performance at
course-level in higher education: A meta-analysis. Studies In Educational Evaluation, 53, 17.
https://doi.org/10.1016/j.stueduc.2017.01.002

Vonti, L. H., & Rahmah, M. (2019). THE USE OF HYBRID/BLENDED LEARNING IN
UNDERSTANDING OF ENGLISH STRUCTURE SUBJECT TO IMPROVE STUDENTS’
ACHIEVEMENT AND THEIR DIGITAL LITERACY. JHSS (JOURNAL OF HUMANITIES AND
SOCIAL STUDIES), 3(2), 99. https://doi.org/10.33751/jhss.v3i2.1467

Wang, Q., Wen, Y., & Quek, C. L. (2022). Engaging learners in synchronous online learning.
Education and Information Technologies, 28(4), 4429. https://doi.org/10.1007/s10639-022-11393-x
Wang, Z., Abdullah, Z., & Hu, W. (2025). A Systematic Review of the Impact of Social Media on
Project-Based Learning [Review of A Systematic Review of the Impact of Social Media on Project-
Based Learning]. Sustainability, 17(8), 3680. Multidisciplinary Digital Publishing Institute.
https://doi.org/10.3390/su17083680

Wibawa, B. M., Baihaqi, I., Nareswari, N., Mardhotillah, R. R., & Pramesti, F. (2022). Utilization of
Social Media and Its Impact on Marketing Performance: A Case Study of SMEs in Indonesia.
International Journal of Business and Society, 23(1), 19. https://doi.org/10.33736/1)bs.4596.2022
Willems, J., Adachi, C., Bussey, F., Doherty, 1., & Huijser, H. (2018). Debating the use of social media
in higher education in Australasia: Where are we now? Australasian Journal of Educational
Technology, 34(5). https://doi.org/10.14742/ajet.3843

Woods, K., Gomez, M., & Arnold, M. G. (2019). Using Social Media as a Tool for Learning in Higher
Education. International Journal of Web-Based Learning and Teaching Technologies, 14(3), 1.
https://doi.org/10.4018/15jwltt.2019070101

Yadav, N. (2024). The Impact of Digital Learning on Education. International Journal of
Multidisciplinary Research in Arts Science and Technology, 2(1), 24.
https://doi.org/10.61778/ijmrast.v2il.34

Yarychev, N., & Mentsiev, A. U. (2020). New methods and ways of organizing the educational process
in the context of digitalization. Journal of Physics Conference Series, 1691(1), 12128.
https://doi.org/10.1088/1742-6596/1691/1/012128

Yu-peng, L., & Yu, Z. (2023). Extending Technology Acceptance Model to higher-education students’
use of digital academic reading tools on computers. International Journal of Educational Technology in
Higher Education, 20(1). https://doi.org/10.1186/s41239-023-00403-8

Zhang, Y., Chen, T., & Wang, C. (2020). Factors Influencing Students’ Willingness to Choose Blended

Page 2380

www.rsisinternational.org


http://www.rsisinternational.org/

INTERNATIONAL JOURNAL OF RESEARCH AND INNOVATION IN SOCIAL SCIENCE (IJRISS)
ISSN No. 2454-6186 | DOI: 10.47772/IJRISS | Volume IX Issue IX September 2025

% RSIS v

Learning in Higher Education. In Lecture notes in computer science (p. 289). Springer
Science+Business Media. https://doi.org/10.1007/978-3-030-51968-1 24

80. Zhu, M., Berri, S., & Zhang, K. (2021). Effective instructional strategies and technology use in blended
learning: A case study. Education and Information Technologies, 26(5), 6143.
https://doi.org/10.1007/s10639-021-10544-w

Page 2381 www.rsisinternational.org


http://www.rsisinternational.org/

