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Abstract- Over the recent years, the financial reporting 

framework has undergone a massive restructuring in terms 

of its content as well as format. The Published Annual 

Financial Reports have varied substantially on mandatory 

and voluntary disclosures front. At times, the stakeholders 

are unable to distinguish between whether what is desired is 

available or what is available is desired or not? As it is 

increasingly seen everywhere, the willingness to provide 

voluntary information has remained as low or zero priority 

item on the part of majority of the enterprises. On the other 

hand, the society sees the enterprises as critical components 

of the social system and makes them accountable to the 

larger society and is looking for more and more information 

from the enterprises for its stakeholders. Regulatory bodies 

have remained as the torch bearer in this regards. By 

enacting various rules and regulations, they have strived to 

bring more and more information in public domain for the 

benefit of various stakeholders. “National Voluntary 

Guidelines – NVGs on Social, Environmental and Economic 

Responsibilities of Business” issued by the Ministry of 

Corporate Affairs, Government of India, in July 2011, is one 

step forward in this direction only. In line with these 

guidelines, it has been made mandatory to include Business 

Responsibility Reports “BR Reports” as part of the Annual 

Reports for top 100 listed entities. Business Responsibility 

Report is a disclosure of adoption of responsible business 

practices by a listed company to all its stakeholders. 

This paper is an endeavour to understand the emergence of 

Business Responsibility Report and its applicability, 

suggested framework of BR Reports and Principles to assess 

compliance with Environment, Social and Governance 

norms. It also covers a comparative analysis of BR Reports 

of Selected Personal Care Consumer Products Vs. 

Automobile Companies of India and determining their ranks 

on the basis of BR disclosures made in the Published Annual 

Financial Report. 
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I. INTRODUCTION 
 

he enterprises in the modern world draw a lot of 

things from the social system. Thus, in the present 

times, they are considered and seen as very critical 

components of the entire social system. The emerging 

view is:the enterprises are not only accountable to their 

shareholders from a revenue and profitability 

perspective;but they are also accountable to the larger 

society which is also its stakeholder. Such a philosophy 

has led to adoption of responsible business practices in the 

interest of the social set-up and the environment, and is 

considered as vital as their financial and operational 

performance. 

 

Ministry of Corporate Affairs, Government of India, in 

July 2011, came out with the “National Voluntary 

Guidelines on Social, Environmental and Economic 

Responsibilities of Business”. The guidelines contain 

comprehensive principles to be adopted by companies as 

part of their business practices and a structured business 

responsibility reporting format requiring certain specified 

disclosures, demonstrating the steps taken by companies 

to implement these principles. In line with these 

guidelines, SEBI, vide circular dated August 13, 2012, 

mandated inclusion of Business Responsibility Report 

(BRR) as a part of the Annual Report for top 100 listed 

companies. 

 

II. APPLICABILITY 
 

1. The requirement to include Business Responsibility 

Reports as part of the Annual Reports shall be mandatory 

for top 100 listed entities based on market capitalisation at 

BSE and NSE as on March 31, 2012. BSE and NSE shall 

independently draw up a list of listed entities to whom the 

circular would be applicable based on the said criteria and 

disseminate the same in their websites respectively. Other 

listed entities may voluntarily disclose Business 

Responsibility Reports as part of their Annual Reports. 

 

Those listed entities which have been submitting 

sustainability reports to overseas regulatory agencies / 

stakeholders based on internationally accepted reporting 

frameworks need not prepare a separate report for the 

purpose of these guidelines but only furnish the same to 

their stakeholders along with the details of the framework 

under which their Business Responsibility Report has 

been prepared and a mapping of the principles contained 

in these guidelines to the disclosures made in their 

sustainability reports. 

 

2. The provisions shall be applicable with effect from 

financial year ending on or after December 31, 2012. 

However, listed entities who are yet to submit their 

Annual Reports for financial year ended on March 31, 

T 
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2012 may also include Business Responsibility Reports as 

part of their Annual Reports on a voluntary basis. 

 

The above conditions are specified in exercise of the 

powers conferred under Section 11 read with Section 11A 

of the Securities and Exchange Board of India Act, 1992. 

The said listing conditions should form part of the Listing 

Agreement of the stock exchange. All the stock exchanges 

have to ensure compliance to this and make necessary 

amendments in their Listing Agreements. 

 

III. LITERATURE REVIEW 
 

1. Ioannis I. and George S. have studies about the 

Consequences of Mandatory Corporate Sustainability 

Reporting: Evidences from four countries. They have 

examined the effect of mandatory sustainability 

reporting on corporate disclosure practices. They 

have examined regulations mandating the disclosures 

of environmental, social and governance information 

in China, Denmark, Malaysia and South Africa using 

differences-in-differences estimation with propensity 

score matched samples. They found significant 

heterogeneity incorporate disclosure responses across 

those four countries. Their result highlights the role 

of local context and institutional differences in how 

firms in different countries respond to reporting 

regulations. 

 

2. Cameila L., Chirata C. and Cornelia D. have done a 

research on Corporate Social Responsibility 

Reporting to revisit the relationship between 

reporting companies‟ characteristics and the 

importance assigned to social and environmental 

disclosures, using statistical correlations. They have 

made a content analysis on the extent of sustainability 

reports of the large 50 companies classified by Global 

Fortune in 2009. They discovered that there is a 

significant negative correlation between changes in 

revenue and return on equity on social and 

environmental disclosures for the samples companies. 

 

3. Jose P. D. and Saurabh S. have studies about 

Corporate Sustainability Initiatives Reporting: A 

study of India‟s most Valuable Companies. They 

have analysed the sustainability initiatives of India‟s 

top 100 companies across multiple variables related 

to sustainability.The study reveals significant 

variance in reporting across sectors as well as on the 

variables reported. The highest reported variables 

were related to corporate governance, followed by 

those related to CSR initiatives and measures to 

improve operational efficiency. Most initiatives in the 

area of CSR focused on four areas-education, 

healthcare, community livelihood, and infrastructure 

development. Operations-related measures included 

resource conservation (energy, water, paper) and 

waste management (emissions, solid waste, water). 

Less than 20% of the companies that were surveyed 

currently disclose information on sustainability issues 

related to the supply chain. The sectoral differences 

in reporting were also striking. The cement, metals 

and mining, electric utilities, and information 

technology sectors outperformed the other sectors on 

most indicators. The realty, telecom and TV, 

pharmaceuticals, and banking and finance sectors had 

not disclosed as much as the others did. The study 

also highlights areas for improvement. Voluntary 

sustainability reporting was still limited. Disclosures 

on CSR finances and donations were also nearly non-

existent. 

 

4. Pradip Kumar M. has studied about Sustainability 

practices in India: Its problems and prospects. They 

found out that India as an emerging market is now on 

a limelight and is a cost effective and high quality 

destination. The world expects India to show some 

measures taken for developing some environment 

friendly and socially responsible practices. As 

concluded by them in one of the report published by 

GRI website suggests that 78% of GRI sustainability 

reports from India contain complete information 

relevant to the reporting organisation and externally 

assured, compared to just 24$ globally. (GRI‟s year 

in review 2009/10). 

 

IV. OBJECTIVES OF THE STUDY 
 

1. To make a comparative study of soundness of 

responsible business practices adopted by the 

Personal Care Consumer Product Companies and 

Automobile Companies for a period of 2013-2014. 

2. To list the companies in the Personal Care Consumer 

Products and Automobile category who haven‟t made 

BR disclosures in their annual reports of 2013-2014. 

3. To examine the trends of BR disclosures among 

Personal Care Consumer Products and Automobile 

Companies for a period of 2013-14. 

4. To give ranks to the Personal Care Consumer Product 

and Automobile companies based on their BR 

disclosures and determine the most transparent 

company in their respective category. 

 

V. RESEARCH METHODOLOGY 
 

1. This study is about the companies engaged in 

manufacturing Personal Care Consumer Products and 

Automobile Companies. For the purpose of this 

study, the companies have been divided into two 

groups namely Personal Care Consumer Products and 

Automobiles. This classification is done on the basis 

that both the sectors covers the products which are a 

part of day to day life of most of the Indians and both 

these sectors contribute substantially to India‟s 

economic growth and GDP. 

 

2. Out of the list of 100 companies for whom BR 

Reports is mandatory, total 10 companies are selected 

whose manufactures products which are a part of an 
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average Indian‟s day to day life. Out of the 10 

selected companies, 5 companies are in the Personal 

Care Consumer Products category and other 5 

companies are in the Automobiles category. 

 

3. The Companies covered under Personal Care 

Consumer Products category are Hindustan Unilever 

Limited, Nestle India Limited, Dabur India Limited, 

Godrej Consumer Products Limited and Colgate 

Palmolive (India) Limited in the order of their Market 

Capitalisation on the effective date. 

 

4. The Companies covered under Automobiles category 

are Tata Motors Limited, Bajaj auto Limited, 

Mahindra & Mahindra Limited, Hero Motocorp 

Limited and Maruti Suzuki India Limited the order of 

their Market Capitalisation on the effective date.  

 

5. The source and the period of study is the Published 

Annual Financial Reports of the selected companies 

for the year 2013-2014. 

 

6. Suggested Framework of Business Responsibility 

Report, Principles to assess compliance with 

Environmental, Social and Governance norms and 

List of 100 Companies for whom BR Reports are 

mandatory are available in Annexure 1, 2 and 3 

respectively. 

 

7. In Business Responsibility Report framework, most 

of the Sections A, B, C, D – 1 & 3 and E covers 

qualitative and descriptive data. Only Section D – 2 

covers quantitative data, based on 10 Questions 

spreaded across 9 principles. Non-statistical 

technique in the form of content analysis has been 

applied for the purpose of analysis. To determine 

percentage of disclosure made and to decide the ranks 

based on that, answers given in Section D – 2 have 

been considered for the purpose of determining % 

and then ranks are given. The formula used for % 

conversion is as follows: 

(Disclosures made by a Company / Total 90 

Disclosures) X 100 

Ranks are given to companies based on the company 

scoring highest percentage. 

 
VI. DATA ANALYSIS 

 

1. BSE Sensex covers index of 30 Companies. It is 

interesting to note that all 30 companies covered in 

BSE Sensex are in the list of top 100 companies for 

whom BR Report is mandatory. Thus, 100% of BSE 

Sensex companies have to comply with BR Reports 

mandatory disclosures requirements. 

 

2. NSE Nifty represents indices of 50 Companies. It is 

interesting to note that out of 50 Nifty Companies, 48 

Nifty companies are covered in the list of top 100 

companies for whom BR Report is mandatory. Only 

2 companies, Tech Mahindra Limited and United 

Spirits Limited are in the list of Nifty 50 companies 

but are not covered by BR Report mandatory 

disclosures. Thus, 96% of NSE Nifty companies have 

to comply with BR Reports mandatory disclosures 

requirements. 

 

3. The broader Sectoral bifurcation of 100 companies 

for whom BR Reports is mandatory is as follows: 

 

 

Sector No. of 

Companies 

Auto and Auto ancillary 07 

Financial Services – Public, Private, 

Hire Purchase, Leasing and Term 

lending 

18 

Computers 05 

Cements 04 

Telecommunication 03 

Pharmaceuticals 07 

Personal Care Consumer Products 07 

Oil drilling and Refineries 09 

Power Generation and distribution 08 

Metals 09 

General Infrastructure 06 

Industrial Manufacturing 03 

Trading 02 

Mining & Minerals 03 

Others including Paints, Breweries, 

Miscellaneous 

09 

TOTAL 100 

 

4. As discussed in Point No. 7 of Research 

Methodology, based on the answers given by the 

companies in Section D - 2, the following matrix has 

been framed for Personal Care Consumers Products. 
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Sr. 

No. 

Name of the Company P 

1 

P 

2 

P 

3 

P 

4 

P 

5 

P 

6 

P 

7 

P 

8 

P 

9 

Total 

Out 

of 90 

% 

Score 

1. Hindustan Unilever Ltd. 10 09 10 10 10 10 09 09 10 87 96.67% 

2. Nestle India Ltd. 09 09 09 09 09 09 09 09 09 81 90.00% 

3. Dabur India Ltd. 08 07 10 08 08 09 00 07 07 64 71.11% 

4. Godrej Consumer  

Products Ltd. 

06 06 06 06 06 06 06 06 06 54 60.00% 

5. Colgate Palmolive (India) Ltd. 09 08 08 08 08 08 00 08 09 66 73.33% 

  Average for Personal Care Consumer Products 77.02% 

 

5. As discussed in Point No. 7 of Research 

Methodology, based on the answers given by the 

companies in Section D - 2, the following matrix has 

been framed for Automobile Companies. 

 

 

 

 

 

 

Sr. 

No. 

Name of the Company P 

1 

P 

2 

P 

3 

P 

4 

P 

5 

P 

6 

P 

7 

P 

8 

P 

9 

Total 

Out 

of 90 

% 

Score 

1. Tata Motors Ltd. 10 10 10 10 10 10 10 10 10 90 100.00% 

2. Bajaj Auto Ltd. Information not provided by the company  

3. Mahindra & Mahindra Ltd. 10 10 10 10 10 10 08 09 10 87 96.67% 

4. Hero Motocorp Ltd. 08 09 08 08 08 10 00 00 10 61 67.78% 

5. Maruti Suzuki India Ltd. 08 07 09 09 00 10 01 09 10 63 70.00% 

  Average for Automobile Sector 83.61% 

 

VII. FINDINGS 

 

1. The Personal Care Consumer Products category has 

achieved average of 77.02% score for disclosures 

made in Section D-2 of mandatory BR Reports. 

Hindustan Unilever Limited has achieved a highest 

score of 96.67% and Godrej Consumer Products 

Limited has achieved lowest score of only 60%. 

2. The Automobiles category has achieved average of 

83.612% score for disclosures made in Section D-2 of 

mandatory BR Reports. Tata Motors Limited has 

achieved a highest score of 100% and Hero Motocorp 

Limited has achieved lowest score of only 67.78%.  

3. It is interesting to note that Bajaj Auto Limited has 

not provided any detailed information related to 

Section D – 2 in its BR Report. Though, the company 

has given a BR Report in the descriptive format. 

4. In Personal Care Consumer Products category, two 

companies Dabur India Limited and Colgate 

Palmolive India Limited has not scored anything for 

Principle 7, which is Regulatory Policy and its 

Advocacy and its related policies. 

 

 

 

 

 

5. In Automobiles category, Hero Motocorp Limited has 

not scored anything for Principle 7, which is 

Regulatory Policy and its Advocacy and Principle 8, 

which is Equitable Development and its related 

policies. 

6. In Automobiles category, Maruti Suzuki India 

Limited has not scored anything for Principle 5, 

which is Human Rights and its related policies. 

7. Inclusion of Business Responsibility Report as a part 

of Published Annual Financial report is a progressive 

step taken by the regulatory authorities in the best 

long term interest of various stakeholders. However, 

the study of BR Reports of all the companies under 

both the categories gives a very clear impression that 

for majority of the companies BR Reports is only for 

the compliance purpose. The very purpose of the 

regulatory authorities will be served only and only 

when BR Reports provide correct and factual 

information in the interest of its stakeholders and 

more importantly the stakeholders starts 

understanding the reports and information contained 

therein. 
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8. At present, BR Reports have been made mandatory 

only for top 100 listed companies. However, as a 

future roadmap, to bring more companies under its 

domain, it should be made mandatory for all listed 

companies on the stock exchanges. 
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Annexure - 1: 

Suggested Framework of Business Responsibility Report 

 

Section A: General Information about the Company 

1. Corporate Identity Number (CIN) of the Company 

2. Name of the Company 

3. Registered Address 

4. Website 

5. E-mail id 

6. Financial Year reported 

7. Sector(s) that the Company is engaged in (industrial activity code-wise) 

8. List three key products/services that the Company manufactures/provides (as in balance sheet) 

9. Total number of locations where business activity is undertaken by the Company 

I. Number of International Locations (Provide details of major 5) 

II. Number of National Locations 

10. Markets served by the Company – Local/State/National/International/ 

 

Section B: Financial Details of the Company 

1. Paid up Capital (INR) 

2. Total Turnover (INR) 

3. Total profit after taxes (INR) 

4. Total Spending on Corporate Social Responsibility (CSR) as percentage of profit after tax (%) 

5. List of activities in which expenditure in 4 above has been incurred:- 

a.  

b.  

c.  

 

Section C: Other Details 

1. Does the Company have any Subsidiary Company / Companies? 

2. Do the Subsidiary Company/Companies participate in the BR Initiatives of the parent company? If yes, then indicate the 

number of such subsidiary company(s) 

3. Do any other entity/entities (e.g. suppliers, distributors etc.) that the Company does business with, participate in the BR 

initiatives of the Company? If yes, then indicate the percentage of such entity/entities? [Less than 30%, 30-60%, More 

than 60%] 

 

Section D: BR Information 

1. Details of Director/Directors responsible for BR 

a) Details of the Director/Directors responsible for implementation of the BR policy/policies 

 DIN Number 

 Name 

 Designation 

b) Details of the BR head 

 

http://www.sebi.gov.in/cms/sebi_data/attachdocs/1344915990072.pdf
http://www.sebi.gov.in/cms/sebi_data/attachdocs/1344915990072.pdf
http://www.kpmg.com/global/en/issuesandinsights/articlespublications/corporate-responsibility/pages/default.aspx
http://www.kpmg.com/global/en/issuesandinsights/articlespublications/corporate-responsibility/pages/default.aspx
http://www.kelloggcompany.com/en_US/corporate-responsibility.html
http://www.kelloggcompany.com/en_US/corporate-responsibility.html
http://www.bseindia.com/downloads1/BRR_FAQs%2010052013.pdf
http://www.bseindia.com/downloads1/BRR_FAQs%2010052013.pdf
http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1799589
http://www.amfiteatrueconomic.ro/temp/Article_1019.pdf
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S. No. Particulars Details 

1. DIN Number (if applicable)  

2. Name  

3. Designation  

4. Telephone number  

5. e-mail id  

2. Principle-wise (as per NVGs) BR Policy/policies (Reply in Y/N) 

 

S.No. Questions P 

1 

P 

2 

P 

3 

P 

4 

P 

5 

P 

6 

P 

7 

P 

8 

P 

9 

1. Do you have a policy/policies for…..          

2. Has the policy being formulated in consultation with 

the relevant stakeholders? 

         

3. Does the policy conform to any national/international 

standards? If yes, specify? (50 words) 

         

4. Has the policy being approved by the Board? 

If yes, has it been signed by 

MD/owner/CEO/appropriate Board Director? 

         

5. Does the company have a specified committee of the 

Board/Director/Official to oversee the implementation 

of the policy? 

         

6. Indicate the link for the policy to be viewed online?          

7. Has the policy been formally communicated to all 

relevant internal and external stakeholders? 

         

8. Does the company have in-house structure to 

implement the policy/policies? 

         

9. Does the company have a grievance redressal 

mechanism related to the policy/policies to address 

stakeholders‟ grievances related to the policy/policies? 

         

10. Has the company carried out independent 

audit/evaluation of the working of this policy by an 

internal or external agency? 

         

 

2a. If answer to S.No. 1 against any principle is „No‟, please explain why:  

      (Tick up to 2 options) 

 

S.No. Questions P 

1 

P 

2 

P 

3 

P 

4 

P 

5 

P 

6 

P 

7 

P 

8 

P 

9 

1. The company has not understood the Principles          

2. The company is not at a stage where it finds itself in a 

position to formulate and implement the policies on 

specified principles 

         

3. The company does not have financial or manpower 

resources available for the task 

         

4. It is planned to be done within next 6 months          

5. It is planned to be done within next 1 year          

6. Any other reason (please specify)          
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3. Governance related to BR 

 Indicate the frequency with which the Board of Directors, Committee of the Board or CEO to assess the BR 

performance of the Company. Within 3 months, 3-6 months, Annually, More than 1 year 

 Does the Company publish a BR or a Sustainability Report? What is the hyperlink for viewing this report? How 

frequently it is published? 

 

Section E: Principle-wise performance 

Principle 1 

1. Does the policy relating to ethics, bribery and corruption cover only the company? Yes / No. Does it extend to the 

Group/Joint Ventures/Suppliers/Contractors/NGOs/Others? 

2. How many stakeholder complaints have been received in the past financial year and what percentage was satisfactorily 

resolved by the management? If so, provide details thereof, in about 50 words or so. 

 

Principle 2 

1. List up to 3 of your products or services whose design has incorporated social or environmental concerns, risks and/or 

opportunities. 

I.  

II.  

III.  

2. For each such product, provide the following details in respect of resources use (energy, water, raw material etc.) per unit 

of product(optional): 

I. Reduction during sourcing/production/distribution achieved since the previous year throughout the value chain? 

II. Reduction during usage by consumers (energy, water) has been achieved since the previous year? 

3. Does the company have procedures in place for sustainable sourcing (including transportation)? 

I. If yes, what percentage of your inputs was sourced sustainably? Also, provide details thereof, in about 50 words 

or so. 

4. Has the company taken any steps to procure goods and services from local and small producers, including communities 

surrounding their place of work? 

If yes, what steps have been taken to improve their capacity and capability of local and small vendors? 

5. Does the company have a mechanism to recycle products and waste? If yes, what is the percentage of recycling of 

products and waste (separately as 5%, 5-10%, >10%). Also, provide details thereof, in about 50 words or so. 

 

Principle 3 

1. Please indicate the Total number of employees. 

2. Please indicate the Total number of employees hired on temporary/contractual/casual basis. 

3. Please indicate the Number of permanent women employees. 

4. Please indicate the Number of permanent employees with disabilities. 

5. Do you have an employee association that is recognized by management? 

6. What percentage of your permanent employees is members of this recognized employee association? 

7. Please indicate the Number of complaints relating to child labour, forced labour, involuntary labour, sexual harassment 

in the last financial year and pending, as on the end of the financial year. 

S. No. Category No. of complaints filed 

during the financial year 

No. of complaints 

pending as on end of the 

financial year 

1. Child labour/forced 

labour/involuntary labour 

  

2. Sexual harassment   

3. Discriminatory 

employment 
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8. What percentage of your under mentioned employees were given safety & skill up-gradation training in the last year? 

 Permanent Employees 

 Permanent Women Employees 

 Casual/Temporary/Contractual Employees 

 Employees with Disabilities 

 

Principle 4 

1. Has the company mapped its internal and external stakeholders? Yes/No 

2. Out of the above, has the company identified the disadvantaged, vulnerable & marginalized stakeholders? 

3. Are there any special initiative taken by the company to engage with the disadvantaged, vulnerable and marginalized 

stakeholders. If so, provide details thereof, in about 50 words or so. 

 

Principle 5 

1. Does the policy of the company on human rights cover only the company or extend to the Group/Joint 

Ventures/Suppliers/Contractors/NGOs/Others? 

2. Hoe many stakeholders complaints have been received in the past financial year and what percent was satisfactorily 

resolved by the management? 

 

Principle 6 

1. Does the policy related to Principle 6 cover only the company or extends to the Group/Joint 

Ventures/Suppliers/Contractors/NGOs/Others? 

2. Does the company have strategies/ initiatives to address global environmental issues such as climate change, global 

warming, etc? Y/N. If yes, please give hyperlink for webpages etc. 

3. Does the company identify and assess potential environmental risks? Y/N. 

4. Does the company have any project related to Clean Development Mechanism? If so, provide details thereof, in about 50 

words or so. Also, if yes, whether any environmental compliance report is filed? 

5. Has the company undertaken any other initiatives on – clean technology, energy efficiency, renewable energy, etc. Y/N. 

If yes, please give hyperlink for web pages etc. 

6. Are the Emissions/Waste generated by the company within the permissible limits given by CPCB/SPCB for the financial 

year being reported? 

7. Number of show cause/legal notices received from CPCB/SPCB which are pending (i.e. not resolved to satisfaction) as 

on end of Financial Year. 

 

Principle 7 

1. Is your company a member of any trade and chamber or association? If Yes, Name only those major ones that your 

business deals with: 

2. Have you advocated/lobbied through above associations for the development or improvement of public good? Yes/No; if 

yes, specify the broad areas (drop box: Governance and Administration, Economic Reforms, Inclusive Development 

Policies, Energy security, Water, Food Security, Sustainable Business Principles, Others) 

 

Principle 8 

1. Does the company have specified programmes/initiatives/projects in pursuit of the policy related to Principle 8? If yes 

details thereof. 

2. Are the programmes/projects undertaken through in-house team/own foundation/external NGO/government 

structures/any other organisation? 

3. Have you done any impact assessment of your initiative? 

4. What is your company‟s direct contribution to community development projects- Amount in INR and the details of the 

projects undertaken. 

5. Have you taken steps to ensure that this community development initiative is successfully adopted by the community? 

Please explain in 50 words, or so. 

 

Principle 9 

1. What percentage of customer complaints/consumer cases are pending as on the end of financial year. 

2. Does the company display product information on the product label, over and above what is mandated as per local laws? 

Yes/No/N.A./Remarks (additional information) 

3. Is there any case filed by any stakeholder against the company regarding unfair trade practices, irresponsible advertising 

and/or anti-competitive behaviour during the last five years and pending as on end of financial year. If so, provide details 

thereof, in about 50 words or so. 

4. Did your company carry out consumer survey/ consumer satisfaction trends? 
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Annexure - 2: 

 

Principles to assess compliance with Environmental, Social and Governance norms 

 

Principle 1: Business should conduct and govern themselves with Ethics, Transparency and Accountability 

1. Businesses should develop governance structures, procedures and practices that ensure ethical conduct at all levels; and 

promote the adoption of this principle across its value chain. Businesses should communicate transparently and assure 

access to information about their decisions that impact relevant stakeholders. 

2. Businesses should not engage in practices that are abusive, corrupt, or anti-competition. 

3. Businesses should truthfully discharge their responsibility on financial and other mandatory disclosures. 

4. Businesses should report on the status of their adoption of these Guidelines as suggested in the reporting framework in 

this document. 

5. Businesses should avoid complicity with the actions of any third party that violates any if the principles contained in 

these Guidelines. 

 

Principle 2: Businesses should provide goods and services that are safe and contribute to sustainability throughout 

their life cycle 

1. Businesses should have assured safety and optimal resource use over the life-cycle of the product – from design to 

disposal – and ensure that everyone connected with it – designers, producers, value chain members, customers and 

recyclers are aware of their responsibilities. 

2. Businesses should raise the consumer‟s awareness of their rights through education, product labelling, appropriate and 

helpful marketing communication, full details of contents and composition and promotion of safe usage and disposal of 

their products and services. 

3. In designing the product, businesses should ensure that the manufacturing processes and technologies required to 

produce it are resource efficient and sustainable. 

4. Businesses should regularly review and improve upon the process of new technology development, deployment and 

commercialization, incorporating social, ethical, and environmental considerations. 

5. Businesses should recognize and respect the rights of people who may be owners of traditional knowledge, and other 

forms of intellectual property. 

6. Businesses should recognize that over-consumption results in unsustainable exploitation of our planet‟s resources, and 

should therefore promote sustainable consumption, including recycling of resources. 

 

Principle 3: Businesses should promote the wellbeing of all employees 

1. Businesses should respect the right of freedom of association, participation, collective bargaining, and provide access to 

appropriate grievance Redressal mechanisms. 

2. Businesses should provide and maintain equal opportunities at the time of recruitment as well as during the course of 

employment irrespective of caste, creed, gender, race, religion, disability or sexual orientation. 

3. Businesses should not use child labour, forced labour or any form of involuntary labour, paid or unpaid. 

4. Businesses should take cognizance of the work-life balance of its employees, especially that of women. 

5. Businesses should provide facilities for the wellbeing of its employees including those with special needs. They should 

ensure timely payment of fair living wages to meet basic needs and economic security of the employees. 

6. Businesses should provide a workplace environment that is safe, hygienic humane, and which upholds the dignity of the 

employees. Business should communicate this provision to their employees and train them on a regular basis. 

7. Businesses should ensure continuous skill and competence upgrading of all employees by providing access to necessary 

learning opportunities, on an equal and non-discriminatory basis. They should promote employee morale and career 

development through enlightened human resource interventions. 

8. Businesses should create systems and practices to ensure a harassment free workplace where employees feel safe and 

secure in discharging their responsibilities. 

 

Principle 4: Businesses should respect the interests of, and be responsive towards all stakeholders, especially those 

who are disadvantaged, vulnerable and marginalized. 

1. Businesses should systematically identify their stakeholders, understand their concerns, define purpose and scope of 

engagement, and commit to engaging with them. 

2. Businesses should acknowledge, assume responsibility and be transparent about the impact of their policies, product & 

services and associated operations on the stakeholders. 

3. Businesses should give special attention to stakeholders in areas that are underdeveloped. 

4. Businesses should resolve differences with stakeholders in a just, fair and equitable manner. 

 

Principle 5: Businesses should respect and promote human rights 
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1. Businesses should understand the human rights content of the Constitution of India, national laws and policies and the 

content of International Bill of Human Rights. Businesses should appreciate that human rights are inherent, universal, 

indivisible and interdependent in nature. 

2. Businesses should integrate respect for human rights in management systems, in particular through assessing and 

managing human rights impacts of operations, and ensuring all individuals impacted by the business have access to 

grievances mechanisms. 

3. Businesses should recognise and respect the human rights of all relevant stakeholders and groups within and beyond the 

workplace, including that of communities, consumers and vulnerable and marginalized groups. 

4. Businesses should, within their sphere of influence, promote the awareness and realisation of human rights across their 

value chain. 

5. Businesses should not be complicit with human rights abuses by a third party. 

 

Principle 6: Businesses should respect, protect, and make efforts to restore the environment 

1. Businesses should utilise natural and manmade resources inn an optimal and responsible manner and ensure the 

sustainability of resources by reducing, reusing, recycling and managing waste. 

2. Businesses should take measures to check and prevent pollution. They should assess the environmental damage and bear 

the cost of pollution abatement with due regard to public interest. 

3. Businesses should ensure that benefits arising out of access and commercialisation of biological and other natural 

resources and associated traditional knowledge are share equitably. 

4. Businesses should continuously seek to improve their environmental performance by adopting cleaner production 

methods, promoting use of energy efficient and environment friendly technologies and use of renewable energy. 

5. Businesses should develop Environment Management Systems (EMS) and contingency plans and processes that help 

them in preventing, mitigating and controlling environmental damages and disasters, which may be caused due to their 

operations or that of a member of its value chain. 

6. Businesses should report their environmental performance, including the assessment of potential environmental risks 

associated with their operations, to the stakeholders in a fair and transparent manner. 

7. Businesses should proactively persuade and support its value chain to adopt this principle. 

 

Principle 7: Businesses, when engaged in influencing public and regulatory policy, should do so in a responsible 

manner 

1. Businesses, while pursuing policy advocacy, must ensure that their advocacy positions are consistent with the Principles 

and Core Elements contained in these Guidelines. 

2. To the extent possible, businesses should utilise the trade and industry chambers and associations and other such 

collective platforms to undertake such policy advocacy. 

 

Principle 8: Businesses should support inclusive growth and equitable development 

1. Businesses should understand their impact on social and economic development, and respond through appropriate action 

to minimise the negative impacts. 

2. Businesses should innovate and invest in products, technologies and processes that promote the wellbeing of society. 

3. Businesses should make efforts to complement and support the development priorities at local and national levels, and 

assure appropriate resettlement and rehabilitation of communities who have been displaced owing to their business 

operations. 

4. Businesses operating in regions that are underdeveloped should be especially sensitive to local concerns. 

 

Principle 9: Businesses should engage with and provide value to their customers and consumers in a responsible 

manner 

1. Businesses, while serving the needs of their customers, should take into account the overall well-being of the customers 

and that of society. 

2. Businesses should ensure that they do not restrict the freedom of choice and free competition in any manner while 

designing, promoting and selling their products. 

3. Businesses should disclose all information truthfully and factually, through labelling and other means, including the risks 

to the individual, to society and to the planet from the use of the products, so that the customers can exercise their 

freedom to consume in a responsible manner. Where required, businesses should also educate their customers on the safe 

and responsible usage of their products and services. 

4. Businesses should promote and advertise their products in ways that do not mislead or confuse the consumers or violate 

any of the principles in these Guidelines. 

5. Businesses should exercise due care and caution while providing goods and services that result in over exploitation of 

natural resources or lead to excessive conspicuous consumption. 

6. Businesses should provide adequate grievances handling mechanisms to address customer concerns and feedback. 
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Annexure - 3: 

 

List of 100 listed Companies based on market capitalisation at BSE for whom BR Reports is mandatory 

Sr. 

No. 

  

Name of the Company 

  

On Effective date 

Mkt. Cap. 

Rs. Crores 

Sector 

  

    

1 ABB LTD. 17833.15 INFRASTRUCTURE-GENERAL 

2 ACC LTD. 25464.84 CEMENT 

3 ADANI ENTERPRISES LTD. 35147.74 TRADING 

4 

ADANI PORTS & SPECIAL ECONOMIC ZONE 

LTD. 25853.80 INFRASTRUCTURE-GENERAL 

5 ADANI POWER LIMITED 14889.64 POWER GEN. & DISTRIBUTION 

6 AMBUJA CEMENTS LTD. 26274.78 CEMENT 

7 ASIAN PAINTS (INDIA) LTD. 31066.37 PAINTS/VARNISHES 

8 AXIS BANK LTD. 47311.21 BANKS - PRIVATE 

9 BAJAJ AUTO LIMITED 48552.89 AUTOMOBILE -2W 

10 BANK OF BARODA 31075.05 BANKS - PUBLIC SECTOR 

11 BANK OF INDIA 19727.93 BANKS - PUBLIC SECTOR 

12 BHARAT ELECTRONICS LTD. 12185.60 ELECTRICALS 

13 BHARAT HEAVY ELECTRICALS LTD. 62891.08 INDUSTRIAL MANUFACTURING 

14 BHARAT PETROLEUM CORPN. LTD. 25282.64 REFINERIES 

15 BHARTI AIRTEL  LTD. 127881.83 TELECOMMUNICATIONS 

16 BOSCH LTD. 25905.98 AUTO ANCILLARIES 

17 CADILA HEALTHCARE LTD. 15562.94 PHARMACEUTICALS 

18 CAIRN INDIA LIMITED 63602.86 OIL DRILLING & EXPLORATION 

19 CANARA BANK 20982.70 BANKS – PUBLIC SECTOR 

20 CASTROL INDIA LTD. 13152.85 LUBRICANTS 

21 CIPLA LTD. 24452.97 PHARMACEUTICALS 

22 COAL INDIA LIMITED 216714.46 MINING & MINERALS 

23 COLGATE-PALMOLIVE (INDIA) LTD. 15176.80 PERSONAL CARE 

24 CONTAINER CORPORATION OF INDIA LTD. 12263.88 TRANSPORT & LOGISTICS 

25 CUMMINS INDIA LTD. 13772.68 ENGINES 

26 DABUR INDIA LTD. 18535.95 PERSONAL CARE 

27 DLF LIMITED 34220.00 CONSTRUCTION 

28 DR. REDDY'S LABORATORIES LTD. 29804.18 PHARMACEUTICALS 

29 EXIDE INDUSTRIES LTD. 12656.50 AUTO ANCILLARIES 

30 GAIL (INDIA) LTD. 47561.56 OIL DRILLING & EXPLORATION 

31 

GLAXOSMITHKLINE CONSUMER 

HEALTHCARE LTD. 11554.76 FOOD PROCESSING 

32 

GLAXOSMITHKLINE PHARMACEUTICALS 

LTD. 19403.77 PHARMACEUTICALS 

33 GMR INFRASTRUCTURE LIMITED 12066.55 INFRASTRUCTURE - GENERAL 

34 GODREJ CONSUMER PRODUCTS LTD. 16376.21 PERSONAL CARE 

35 GRASIM INDUSTRIES LTD. 24113.18 DIVERSIFIED 

36 HCL TECHNOLOGIES LTD. 33399.83 COMPUTERS - SOFTWARE 

37 HDFC BANK LTD. 121881.09 BANKS - PRIVATE 

38 HERO MOTOCORP LIMITED 41032.79 AUTOMOBILE -2W 
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39 HINDALCO INDUSTRIES LTD. 24836.33 METALS 

40 HINDUSTAN COPPER LTD. 24749.58 METALS 

41 HINDUSTAN UNILEVER LTD. 88561.87 PERSONAL CARE 

42 HINDUSTAN ZINC LTD. 55879.84 METALS 

43 

HOUSING DEVELOPMENT FINANCE 

CORP.LTD. 99167.98 FINANCE - HOUSING 

44 ICICI BANK LTD. 102271.62 BANKS - PRIVATE 

45 IDEA CELLULAR LTD. 32697.09 TELECOMMUNICATIONS 

46 IDFC LIMITED 20424.54 FINANCE - TERM LENDING 

47 INDIAN OIL CORPORATION LTD. 63758.03 REFINERIES 

48 INDUSIND BANK LTD. 14987.42 BANKS - PRIVATE 

49 INFOSYS LTD. 164510.91 COMPUTERS - SOFTWARE 

50 ITC LTD. 177067.92 CONSUMER GOODS 

51 JAIPRAKASH ASSOCIATES LIMITED 17351.69 INFRASTRUCTURE - GENERAL 

52 JINDAL STEEL & POWER LTD. 50948.44 STEEL-SPONGE IRON 

53 JSW STEEL LIMITED 16100.14 STEEL - LARGE 

54 KOTAK MAHINDRA BANK LTD. 40101.40 BANKS -PRIVATE SECTOR 

55 LARSEN & TOUBRO LIMITED 79993.47 INFRASTRUCTURE - GENERAL 

56 LIC HOUSING FINANCE LTD. 12486.01 FINANCE - HOUSING 

57 LUPIN LTD. 23649.49 PHARMACEUTICALS 

58 MAHINDRA & MAHINDRA LTD. 42787.91 AUTO - CARS & JEEPS 

59 MANGALORE REFINERY & PETRO.  LTD. 11900.15 REFINERIES 

60 MARUTI SUZUKI INDIA  LTD. 38976.86 AUTO - CARS & JEEPS 

61 MMTC LTD. 78345.00 TRADING 

62 NATIONAL ALUMINIUM CO. LTD. 14097.49 ALUMINIUM 

63 NESTLE INDIA LTD. 44378.71 FOOD PROCESSING 

64 NEYVELI LIGNITE CORPORATION LTD. 14386.36 POWER - GENERATION /DISTRI. 

65 NHPC LIMITED 24170.96 POWER - GENERATION /DISTRI. 

66 NMDC LTD. 63871.57 MINING -MINERALS 

67 NTPC LIMITED 134153.71 POWER - GENERATION /DISTRI. 

68 OIL AND NATURAL GAS CORPORATION LTD. 228688.25 OIL DRILLING & EXPLORATION 

69 OIL INDIA LIMITED 30955.50 OIL DRILLING & EXPLORATION 

70 ORACLE FIN. SERVICES SOFTWARE LIMITED 21997.20 COMPUTERS - SOFTWARE 

71 PETRONET LNG LTD. 12615.00 OIL DRILLING & EXPLORATION 

72 POWER FINANCE CORPORATION LTD. 24286.74 FINANCE - TERM LENDING INST. 

73 

POWER GRID CORPORATION OF INDIA 

LIMITED 49954.74 POWER - GENERATION /DISTRI. 

74 PUNJAB NATIONAL BANK 29338.39 BANKS - PUBLIC SECTOR 

75 RANBAXY LABORATORIES LTD. 19793.29 PHARMACEUTICALS 

76 RELIANCE COMMUNICATIONS LIMITED 17348.15 TELECOM - SERVICE 

77 RELIANCE INDUSTRIES LTD. 245018.23 REFINERIES 

78 RELIANCE INFRASTRUCTURE LTD. 15540.83 POWER - GENERATION /DISTRI. 

79 RELIANCE POWER LIMITED 32791.93 POWER - GENERATION /DISTRI. 

80 RURAL ELECTRIFICATION CORP.  LIMITED 20297.22 FINANCE - TERM LENDING INST. 

81 SESA STERLITE LTD. 16882.30 MINING -MINERALS 

82 SHREE CEMENTS LTD. 11135.89 CEMENT - MAJOR 
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83 SHRIRAM TRANSPORT FINANCE CO. LTD. 13539.37 FINANCE - LEASING & H.P. 

84 SIEMENS LTD. 25784.14 INFRASTRUCTURE - GENERAL 

85 STATE BANK OF INDIA 133032.42 BANKS - PUBLIC SECTOR 

86 STEEL AUTHORITY OF INDIA LTD. 38846.42 STEEL - LARGE 

87 STERLITE INDUSTRIES (INDIA) LTD. 37337.43 METALS - NON FERROUS 

88 SUN PHARMACEUTICAL INDUSTRIES LTD. 58974.59 PHARMACEUTICALS 

89 SUN TV NETWORK LIMITED 12338.79 MEDIA & ENTERTAINMENT 

90 TATA CONSULTANCY SERVICES LTD. 228574.05 COMPUTERS - SOFTWARE 

91 TATA MOTORS LTD. 74204.27 AUTOMOBILE -LCVS/HCVS 

92 TATA POWER CO. LTD. 23932.43 POWER - GENERATION /DISTRI. 

93 TATA STEEL LIMITED 45685.94 STEEL - LARGE 

94 TITAN INDUSTRIES LTD. 20294.79 MISCELLANEOUS 

95 ULTRATECH CEMENT LTD. 41299.62 CEMENT - MAJOR 

96 UNION BANK OF INDIA 12313.95 BANKS -PUBLIC SECTOR 

97 UNITED BREWERIES LTD. 14269.89 BREWERIES & DISTILERIES 

98 WIPRO  LTD. 107929.13 COMPUTERS - SOFTWARE 

99 YES BANK LTD. 12939.00 BANKS - PRIVATE SECTOR 

100 ZEE ENTERTAINMENT ENTERPRISES LTD. 12376.62 MEDIA & ENTERTAINMENT 

 


